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GRAZIA SPECIAL

GRAZIA SPECIAL -is the quintessence of GRAZIA
DNA

Over 200 pages of GRAZIA premium content, special
section to reflect the main theme of the specific issue

MARCH 18th
GRAZIA SPECIAL 2021

80 000 copies

biannual (MARCH AND OCTOBER)
multiple covers

premium quality matte cover and paper
3-5 exclusive GRAZIA Russia photoshoofts
premium distribution
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MAGAZINE

GRAZIA magazine, Russia - 15 years of success and
premium glossy content

First launched in Italy in 1938. Now is present in over 20
countries including France, UK, Germany, USA, Australia
and others.

The concept of ‘easy chic’ isin the essence of GRAZIA
DNA. Effective and beautiful mix of luxury and
democratic brands presented through celebrity content

GRAIZIA's goalis to inspire its readers to create their own
unigue individual style.

ON THE PAGES OF GRAZIA

fashion and celebrities news

latest fashion trends, editors’ fashion recommendations
exclusive interviews

reports from high-profile events

latest beauty frends & products
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®+  GRAZIA reader is a young and modem ladly, AUDIENCE
who:

loves shopping, combines luxury and
affordable brands, fashionista 7 ] %

attends fashion and beauty activities an

events 15% LOVES SHOPPING
interested in new beauty products, sports, 18-24
suppors healthy lifestyle 40%
supports modem lifestyle frends 9534 8 9 %
i five fravel 25-35y.0
> AN aCiveTaveiet 21% o andi FOLLOWS LATEST FASHION AND
45+ AGE BEAUTY TRENDS
68% AVERAGE OR ABOVE
AVERAGE INCOME 24% 72%
71% S TRAVELS OFTEN
BUSINESS OWNERS, TOP MANAGERS,
MANAGERS _
PRINT . DIGITAL
WOMEN : WOMEN

* according o research data from InDepth, Google Analytics, Facebook



MAGAIINE
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FASHION AND CELEBRITY NEWS
BEAUTY 30%
10%
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20%
FASHION 30%

BEAUTY 40%
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LANCEL

PARIS 1876
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)Y N 2021 GRAZIA will do several special issues (large format,

double cover, issues with multiple different covers, etc.) and
thematic issues (fashion, beauty, gccessories, etc.) CALENDAR

SCHEDULE 2021

I}
¥

. Release
A3 ‘ Ne Deadline date Theme

St. Valentine's Day. Presents.
] 28.01 2.02 Feature article about celebrity couples
Double Cover issue. Fashion & Beauty issue. Presents
2 L7402 2R for March 8" Women's Dayy.
3 25.03 02.03 Big Fashion Issue. Large format. Photoshoot
4 18.03 23.03 Grazia 15' Anniversary Issue
5 01.04 06.04 Accessories issue
6 15.04 20.04 Special Beauty issue
Spring/Summer Body issue.
/ 13.05 18.05 Sports & summer beauty products
8 10.06 22.06 Summer. Vacation. Beach. Film Festival “Kinotavr”
9 08.07 20.07 New season preview
10 02.09 07.09 Big Fashion Issue. Large format. Photoshoot
11 16.09 21.09 Italian Fashion issue
12 30.09 05.10 _ Pgrfume releases &
main accessories of the season
13 19.10 2110 Comfort & Cozy issue: warm clothing, movies, cooking
at home
14 28.10 02.11 Beauty issue
Hollywood. Movie issue.
15 16.11 18.11 Overview of the best movies
17 02.12 07.12 Special New Year issue
Large format.
Last preparations. Special holiday section. Star
18 16.12 21.12 highlights of the Year.

Period Deadline Release date Theme
GRAZIA SPECIAL ISSUE
Spring 25 .02 18.03 TBD

Autumn 16.09 14.10 TBD
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DIGITAL

s Atouronline platform readers find out about sales and special offers and events of our
partners along with a quality editorial content! GRAZIA website and social networks will show
you the news in the most fast and interesting way.
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5.5M+

UNIQUE VISITORS
PER MONTH
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ALISA ZHIDKOVA

Editor-in-chief

A.ZHIDKOVA@IMEDIA.RU

ANASTASIA EZHOVA OLGA VETROVA
Beauty director Publisher
A.EZHOVA@IMEDIA.RU O.VETROVA@IMEDIA.RU
DINA SILINA IRINA RAGULINA
Credtive director. Digital Commercial director
D.SILINA@IMEDIA.RU .RAGULINA@IMEDIA.RU
KRISTINA ISIGURO YANA YATSKOVSKAYA
Branded content manager Digital advertising director

K.ISIGURO@IMEDIA.RU Y.YATSKOVSKAYA@IMEDIA.RU
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OLGA SALENKO

¥ Chief editor. Digital _ Adverfising manager -
" O.SALENKO@IMEDIA.RU ' N.PYLAEVA@IMEDIA RU
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